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Introduction 

The Department of journalism, media and communication (JMG is an acronym for “Journalism and 
Media studies in Gothenburg”) is a nationally leading centre for journalism and media research and 
education in Sweden. Established in 1990 through a merger between the School of journalism and the 
Section for Mass Communication at the Department of Political Science at University of Gothenburg, 
JMG pursues a broad research agenda with journalism research at its core. By 2012 the department had 
five full professors: Kent Asp (focusing on journalism and democracy), Monika Djerf-Pierre (journalism, 
gender, and media history), Mats Ekström (political communication, journalism, media discourse and 
social interaction), Bengt Johansson (journalism and political communication), and emeritus Lennart 
Weibull (media history, structure and audiences).  In addition there are five associate professors, several 
assistant professors, lecturers, postdoctoral fellows, and doctoral candidates making up a staff of circa 
50 employees.  

The history of JMG 

Although JMG is a fairly young department, the University of Gothenburg has served as a center for 
teaching and research on journalism and media in Sweden since the 1950s. The creation of JMG and its 
development into a research department has dovetailed with the institutionalization of journalism and 
mass communication as a specific academic discipline in Sweden and internationally. This development 
can be traced to the initial formation of a section for mass communication research at the University of 
Gothenburg in 1980, continuing with the founding of a department combining journalism and mass 
communication in 1990 and finally to the drop of the “mass” prefix and the name change of the 
department to “journalism, media and communication” in 2010.  

Journalism and media research at University of Gothenburg thus began already in the late 1950s when 
the then professor of political science, Jörgen Westerståhl, commenced large-scale empirical research on 
the role of the mass media in politics. Westerståhl was influenced by the Columbia school in the U.S. as 
he introduced quantitative content analyses and large surveys of elections to Swedish political science. 
Much indebted to professor Westerståhl’s pioneering work, the Section for mass communication was 
established within the political science department and in the mid- 1980s a PhD program in Mass 
Communication was launched. 

With regard to journalism and media education, the first journalism school – the Journalist Institute –  
was set up in Gothenburg in 1959, initiated and organized by the media industry (Ghersetti & Weibull, 
2009). In 1967 the journalism school was integrated into the academic system as a university college 
(“Journalisthögskolan”) and in 1977 it became a university department. In 1990 it merged with the 
Section for mass communication, and thus opened up new opportunities for journalism research and for 
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the start of a PhD program in journalism as well. The first PhD graduated in 1990 and since then more 
than 40 PhD dissertations in journalism, media and communication have been awarded at JMG. 

In the early years the political science approach to journalism and media studies dominated at the 
department. In this vein, Westerståhl conducted systematic studies on the objectivity in the media in the 
1960s and 1970s (e.g. Westerståhl, 1983). Other key areas of scholarship included newspaper research 
(e.g. Høyer, Hadenius, & Weibull, 1975) and research on news media consumption. The latter was mainly 
carried out in the uses & gratifications tradition, pinpointing the interaction of media structures with the 
needs and motivations of audiences as explanatory factors to news media use (Weibull, 1983, 1985). 

The first professor and chair of Mass Media research in Gothenburg was, however, not a political 
scientist but a sociologist recruited from Lund University. Karl-Erik Rosengren who arrived in post in 1982 
was a strong proponent of quantitative, empirical research, publishing extensively on the socialization 
and mass media use among children and adolescents  (e.g. Rosengren, 1994; Rosengren, Wenner, & 
Palmgreen, 1985). In a co-authored article in Communication Research 1983, Westerståhl and Rosengren 
stated that the mass communication research in Gothenburg is characterized by “a tendency to (1) 
combine the micro and macro perspectives; (2) combine mass media data and other societal data; and 
(3) pay a great deal of interest to the role of time in mass communication matters” (Westerståhl & 
Rosengren, 1983, p. 286).  

In 1989 Lennart Weibull succeeded Rosengren as chair and in 1992 the first professor and chair of 
Journalism at University of Gothenburg, Kent Asp, was appointed. Weibull and Asp both received their 
PhDs in political science from the Gothenburg department, but both advocated the development of 
media and communication research as a separate academic discipline, pursuing different research 
agendas; Asp focusing on journalism and democracy, studying media effects and the role of the news 
media in elections (e.g. Asp, 1983; Asp, 1986, 1992, 2003, 2007a) and Weibull conducting research on 
mass media use, specifically newspaper readership, media policy and media structure (e.g. Gustafsson & 
Weibull, 1997; Weibull & Nilsson, 2010). Both displayed a keen interest in the long-term developments 
of journalism, media and audiences and common to both was the empirical approach based on a 
collection of mass data.  

The strong legacy in the social sciences and the preference for quantitative methodologies have 
contributed to making JMG the national leader among communication departments when it comes to 
survey based research. The research at JMG is also persistently dedicated to play an active role in 
society, promoting interaction and dialogue with the professional organizations, the industry and society 
at large. The cultural turn has, however, also affected JMG and from the 1980s onwards the influence 
from political science gradually weakened providing space for more cultural and qualitative approaches 
(e.g. Jansson, 2001; Reimer, 1994; Sundén & Sveningsson, 2011). Still, journalism and media research in 
Gothenburg is recognized for its social science profile and its empirical focus. It is held in high regard for 
its long-standing research programs on journalism and democracy, media audiences and public opinion.  

The current research agenda 

A key characteristic of research at JMG is its longitudinal approach that targets the transformative 
changes of the media system and their impact on production processes, the professions and media 
workers, audiences, and media organizations – from the deregulation of the broadcasting system in the 
1980s to the expansion of the internet and the media convergence in recent years. Much research is 
conducted through continuous and meticulously collected empirical data examining and explaining 
longitudinal developments over time.  



The current research agenda at JMG draws on its previous achievements and traditions while seeking to 
renew and expand its research profile. An internal survey of the publication patterns among the research 
staff at JMG in 2012 showed a consistent and productive research output in three interrelated fields: 
journalism, audience- and reception studies and political communication. Other significant areas include 
gender and journalism, environmental risk and crisis communication (Djerf-Pierre, 2012; Ghersetti & 
Andersson Odén, 2011; Sandstig, 2010), media and cultural industries, and media history. Journalism 
research does, however, often serve as the focal point of most of the research activities at JMG, 
regardless of area. 

The Swedish Journalist Survey (SJS) is a flagship of the department. SJS consists of a series of surveys of 
Swedish journalists carried out in collaboration with The Swedish Union of Journalists. The SJS surveys 
have been conducted approximately every fifth year since the start: the first study of Swedish journalists 
was undertaken in 1989, the most recent in 2011/12. The surveys target representative samples of 
practicing Swedish journalists, providing a unique database for examining the trajectories of the 
profession; the professional values and ideals, the working conditions and practices, ethics and news 
values, and the political opinions and party preferences of journalists over a 30-year period (Andersson, 
2009; Asp, 2007b, 2012; Weibull & Asp, 1991; Wiik, 2010). 

The Media-election studies program is another major undertaking by the department in the area of 
longitudinal empirical research. The program is led by Kent Asp and is part of the ongoing research on 
the mediatization of politics (Asp, 1986). Since 1979, surveys and content analyses have been used to 
explore the election coverage in press, radio and TV, with a focus on the media representation of 
political parties during election campaigns and its impact on the election results. The program provides a 
wealth of data supporting a broad range of research questions related to political communication, 
elections and the news media. In conjunction with the national elections, research reports on the quality 
of the media coverage have been published regularly.  

Adding to the prolific vein of large scale survey research, JMG also manages the SOM Institute, which is a 
national center for research focused opinion studies. The institute conducts research on the longitudinal 
changes of public opinion and opinion formation among the Swedish population. Since 1986, the SOM 
Institute has annually surveyed representative population samples to collect information about various 
aspects of attitudes, values and behavior in relation to society, politics and the media. The analysis of the 
changing patterns of news media use, conducted by JMG researchers, is an essential part of the SOM-
surveys (e.g. Bergström & Wadbring, 2010; Strömbäck, Djerf-Pierre, & Shehata, 2012; Wadbring & 
Weibull, 2000; Westlund & Färdigh, 2011). 

The department’s long-running Newspaper research program (“Dagspresskollegiet”) is closely linked to 
the SOM Institute. The program was launched in 1979, headed by Lennart Weibull and funded by the 
Swedish Newspaper Publishers’ Association. Examining a broad range of issues with regard to the 
structure, content, organization and readership of newspapers (e.g. Bergström, 2010; Sternvik & Weibull, 
2005) it was prompted by the introduction of local radio in Sweden and thus of a new potential 
competitor to newspapers on the local markets. Although the funding of the program was discontinued 
in 2011 the specific research area remains of key interest to scholars at JMG, now offering studies on 
how digital media transform audiences and research on the business and management side of media 
organizations in response to new media technologies (e.g. Bjur, 2010; Westlund, 2010). The current 
research aims at targeting the overall transformations of audiences and media markets in relation to 
cultural, structural and technological changes in society. The study of innovation in media organizations 
and of how media industries and managers deal with institutional change, historically and in relation to 



contemporary digitalization and convergence, is part of this approach (e.g. Djerf-Pierre & Weibull, 2011; 
Ohlsson, 2012; Westlund, 2012; Wikström, 2012).  

This scholarly examination of the long-term institutional changes in the media includes research on the 
history of the press, radio and television, all with a clear focus on journalism history. A major undertaking 
for the department in this area is participating in the largest research program on the history of 
broadcasting ever conducted. The program is a collaboration between the broadcasting industry and 
Swedish universities and in total over 40 research volumes have been published, several of which by JMG 
researchers (e.g. Djerf-Pierre & Weibull, 2001; Esaiasson & Håkansson, 2002; Reimer, 2002). The 
research output is published in Swedish, but the most recent project aims at producing an edited volume 
on key aspects of the Swedish history of radio and television, targeting an international audience 
(Ekström and Djerf-Pierre eds., to be published in 2013). 

The department also pursues new directions for political communication research promoting more 
qualitative methodologies. The current research in this area draws on a multi-disciplinary approach, 
bridging the traditional political communication approach with cultural, historical, and discourse analyses 
of democracy and journalism (Djerf-Pierre & Weibull, 2008; Ekström, 2012; Ekström, Eriksson, 
Johansson, & Wikström, 2012; Ekström & Johansson, 2008; Ekström & Patrona, 2011; Grusell & Nord, 
2010; Johansson, 2008; Strömbäck & Johansson, 2007).  

The bridging approach also applies to the critical study of gender and journalism where the department 
has a strong publishing record (e.g. Djerf-Pierre, 2011; Djerf-Pierre & Löfgren-Nilsson, 2004; Edström, 
2011; Löfgren-Nilsson, 2010; Melin, 2008), as well as to research on public relations and strategic 
communication (Fredriksson, 2009). Discourse analyses focusing on a variety of communicative practices 
in journalism and broadcast production are also part of the new research agenda. This includes research 
on institutionalized forms of interaction such as news interviews, audience orientation in live media talk, 
and historical changes in news discourse as well as other media genres (e.g. Ekström & Kroon Lundell, 
2011).   

Future challenges and opportunities 

The increasing emphasis on international publishing provides both opportunities and challenges for the 
future of JMG. JMG has previously been very successful in “exporting” many of its PhD graduates to 
other universities in Sweden, but also abroad. The research agenda has, however, often been typically 
national and “Swedish”, particularly with regard to the research objects. In the years to come JMG will 
strive to expand the scope of the internationalization efforts, recruiting PhD candidates and new senior 
members of staff from abroad and initiating more comparative research. The research output from JMG 
has always been high, but with regard to international publishing JMG was a slow starter. The 
department’s publishing record has, however, seen a rapid transformation in recent years. All doctoral 
dissertations are now published in English, and in just a few years the research staff has transited from 
mainly publishing in Swedish to predominantly publishing in English. To JMG the challenge is to embrace 
this transition while at the same time keeping and maintaining its prominent national role in the Swedish 
media sector and Swedish society.  

In developing the future research agenda JMG aims to continue to build on its strong traditions whilst 
strategically developing new directions for research. In the tradition of examining the long-term changes 
of media audiences the Media Generations program is developed to promote innovative research in an 
area where the University of Gothenburg is already a national leader. JMG researchers also partake in 



Political Socialization and Human Agency, a longitudinal interdisciplinary program in which young 
people’s civic engagement is explored in relation to various forms of media use and other aspects of 
everyday life (Ekström & Östman, 2012).  

In the area of crisis communication, JMG researchers participate in Opti-Alert which is an 
interdisciplinary, comparative research program on the uses and efficiency of various forms of media in 
alerting the population in times of crisis, funded by the EU. In addition, the project Crisis Communication 
2.0 was launched to contribute to the analysis of crisis journalism and the role of new ICTs in crisis 
communication.  

In the area of journalism and democracy, the trajectories and consequences of mediatization, the critical 
analysis of public relations and strategic communication, and the role of media in governance provide 
interesting tasks for theoretical and empirical exploration. JMG will continue its research on the short- 
and long-term changes in journalism, focusing on institutional structures as well as concrete practices; 
identities, values and ethics; content, representations and forms of communication in multi-media 
contexts. The department’s broad experience and expertise in historical media analyses, large-scale 
survey research, ethnographic research, and micro analyses of discourses and social interaction – 
developed in close collaboration with international colleagues – provide unique opportunities to develop 
new multi-methodological approaches.  

Another key area of research aims at bridging the professional and theoretical aspects of journalism 
research and education, creating mutually beneficial collaborations and promoting innovation and 
quality in journalism. The ambition to combine research with high quality teaching has always been a 
hallmark of JMG. The Gothenburg department has a long-standing reputation for teaching excellence in 
both Journalism and Media & Communication; indeed, the journalism program is ranked as number one 
in Sweden, rewarded with a mark of excellence in the most recent government review in 2012. The 
research at JMG is predicated on the firm conviction that good journalism is possible, despite current 
structural and institutional constraints, and that it is a key task of the department to pursue a research 
agenda that provides theoretical and practical means to this end.  

 

Andersson, Ulrika. (2009). Journalists´ attitudes to readership studies: A study of newspaper journalists 
and editors-in-chief in Sweden. Variety in Mass Media Research, 1(1), 9-20.  

Asp, Kent. (1983). The Struggle for the Agenda: Party Agenda, Media Agenda, and Voter Agenda in the 
1979 Swedish Election Campaign Communication Research, 10(3), 333-355. doi: 
10.1177/009365083010003004 

Asp, Kent. (1986). Mäktiga massmedier : studier i politisk opinionsbildning. Stockholm: Akademilitteratur. 

Asp, Kent. (1992). Uppdraget : journalistiken och den moderna demokratin [The Mission: Journalism and 
Modern Democracy]. Stockholm: Tiden : Svenska journalistförbundet. 

Asp, Kent. (2003). Medieval 2002: partiskheten och valutgången - en studie av valrörelsens medialisering 
[The Media Election 2002:  the Mediatization of the Election Campaign]. Göteborg: Institutionen 
för journalistik och masskommunikation, Göteborgs universitet. 



Asp, Kent. (2007a). Fairness, Informativeness and Scrutiny. The Role of News Media in Democracy. 
Nordicom Review, 28(Jubilee issue), 31-47.  

Asp, Kent (Ed.). (2007b). Den svenska journalistkåren. Göteborg: Institutionen för journalistik och 
masskommunikation, Göteborgs universitet. 

Asp, Kent (Ed.). (2012). Svenska journalister 1989-2011. Gothenburg: Insitutitionen för journalistik, 
medier och kommunikation (JMG), Göteborgs universitet. 

Bergström, Annika. (2010). The scope of user-generated content. In Bob Franklin & Matt Carlson (Eds.), 
Journalists, Sources, and Credibility: New Perspectives (pp. 167-181). London and New York: 
Sage. 

Bergström, Annika, & Wadbring, Ingela. (2010). The Contribution of Free Dailies and News on the Web – 
Implications of Media Structural Changes on the Newspaper Readership Market. Northern Lights, 
7(1), 139-155.  

Bjur, Jacob. (2010). Transforming Audiences Patterns of Individualization in Television Viewing. 
Gothenburg: Department of journalism, media and communication, University of Gothenburg 
(doctoral thesis). 

Djerf-Pierre, Monika. (2011). The Difference Engine: Gender Equality, Journalism and the Good Society. 
Feminist Media Studies, 11(1), 43-51. doi: 10.1080/14680777.2011.537026 

Djerf-Pierre, Monika. (2012). The Crowding-out effect. Issue dynamics and attention to environmental 
issues in television news reporting over 30 years. Journalism Studies, First published online, 20 
Jan 2012. doi: 10.1080/1461670x.2011.650924 

Djerf-Pierre, Monika, & Löfgren-Nilsson, Monica. (2004). Gender-Typing in the Newsroom: The 
Feminization of Swedish television News Production, 1958-2000. In Marjan de Bruin & Karen 
Ross (Eds.), Gender and Newsroom Cultures. Identities at work. Cresskill: Hampton Press, Inc. 

Djerf-Pierre, Monika, & Weibull, Lennart. (2001). Spegla, granska, tolka : aktualitetsjournalistik i svensk 
radio och TV under 1900-talet [Mirror, watchdog, interpreter: news and current affairs 
journalism in Swedish broadcasting in the 1900s]. Stockholm: Prisma. 

Djerf-Pierre, Monika, & Weibull, Lennart. (2008). From public educator to interpreting ombudsman: 
regimes of political journalism in Swedish public service broadcasting 1925-2005. In Jesper 
Strömbäck, Toril  Aalberg & Mark  Ørsten (Eds.), Political Communication in the Nordic Countries 
(pp. 195-214). Gothenburg: NORDICOM, University of Gothenburg. 

Djerf-Pierre, Monika, & Weibull, Lennart. (2011). From Idealist-entrepreneur to Corporate Executive. 
Provincial Newspaper Editors’ and Publishers’ Ways-of-thinking from the mid-1800s to the 
Present. Journalism Studies, 12(3), 294-310. doi: 10.1080/1461670X.2010.490655 

Edström, Maria. (2011). Is There a Nordic Way? A Swedish perspective on Achievements and Problems 
with Gender Equality in Newsrooms. Medijske Studije/Media Studies, 2(3-4), 64-75.  



Ekström, Mats. (2012). Gaze work in political media interviews. Discourse and Communication, (in press).  

Ekström, Mats, Eriksson, Göran, Johansson, Bengt, & Wikström, Patrik. (2012). Biased interrogations? A 
multi-methodological approach on bias in election campaign interviews. Journalism Studies, First 
published online, June 2012.  

Ekström, Mats, & Johansson, Bengt. (2008). Talk Scandals. Media Culture & Society, 30(1), 61-79. doi: 
10.1177/0163443707084350  

Ekström, Mats, & Kroon Lundell, Åsa. (2011). Beyond ‘the broadcast news interview’: Specialized forms 
of interviewing in the making of television news. Journalism Studies, 12(2), 172-187. doi: 
10.1080/1461670X.2010.493328 

Ekström, Mats, & Patrona, Marianna (Eds.). (2011). Talking Politics in Broadcast Media. Amsterdam: John 
Benjamins. 

Ekström, Mats, & Östman, Johan. (2012). Family talk, peer talk, and young people’s civic orientation. 
European Journal of Communication, (forthcoming).  

Esaiasson, Peter, & Håkansson, Nicklas. (2002). Besked ikväll! Valprogrammen i svensk radio och TV 
[Election Programs in Swedish Radio and Television]. Stockholm: Stiftelsen Etermedierna i 
Sverige. 

Fredriksson, Magnus. (2009). On Beck: risk and sub-politics in reflexive modernity. In Øyvind Ihlen, 
Magnus Fredrikson & Betteke van Ruler (Eds.), Public relations and social theory key figures and 
concepts (pp. 21-42). London: Routledge. 

Ghersetti, Marina, & Andersson Odén, Tomas. (2011). Top marks: How the media got Swedes to 
vaccinate against swine flu. Observatorio (OBS*) Journal, 5(2), 111-134.  

Ghersetti, Marina, & Weibull, Lennart. (2009). The Swedish Journalism Education Landscape. In Georgios 
Terzis (Ed.), European Journalism Education (pp. 191-206). Bristol, UK/Chicago: Intellect, The 
University of Chicago Press. 

Grusell, Marie, & Nord, Lars. (2010). More Cold Case Than Hot Spot: A Study of Public Opinion on 
Political Advertising in Swedish Television. Nordicom Review, 31(2), 95-111.  

Gustafsson, Karl Erik, & Weibull, Lennart. (1997). Newspaper Readership - Structure and Development. 
Communications, 22(3), 249–274.  

Høyer, Svennik, Hadenius, Stig, & Weibull, Lennart. (1975). The Politics and Economics of the Press: A 
Developmental Perspective. Beverly Hills-London: Sage. 

Jansson, André. (2001). Image Culture. Media Consumption and Everyday Life in Reflexive Modernity. 
Gothenburg: Department of journalism and mass communication (JMG), University of 
Gothenburg. 



Johansson, Bengt. (2008). Popularized Election Coverage? News Coverage of Swedish Parliamentary 
Election Campaigns 1979-2006. In Jesper Strömbäck, Mark Ørsten & Toril Aalberg (Eds.), 
Communicating Politics: Political Communication in the Nordic Countires (pp. 181-193). 
Gothenburg: NORDICOM, University of Gothenburg. 

Löfgren-Nilsson, Monica. (2010). Thinkings and Doings of Gender - Gendering processes in Swedish 
television news production. Journalism Practice, 4(1), 1-16.  

Melin, Margareta. (2008). Gendered Journalism Cultures: Strategies and Tactics in the Fields of 
Journalism in Britain and Sweden. Gothenburg: JMG, University of Gothenburg (doctoral 
dissertation). 

Ohlsson, Jonas. (2012). The Practice of Newspaper Ownership: Fifty Years of Control and Influence in the 
Swedish Local Press. Gothenburg: Department of journalism, media and communication, 
University of Gothenburg (Doctoral Thesis). 

Reimer, Bo. (1994). The Most Common of Practices: On Mass Media Use in Late Modernity. Gothenburg: 
JMG, University of Gothenburg (doctoral dissertation). 

Reimer, Bo. (2002). Uppspel. Den svenska TV-sportens historia [The History of Sports on Swedish 
Television]. Stockholm: Stiftelsen Etermedierna i Sverige. 

Rosengren, Karl Erik. (1994). Media effects and beyond: culture, socialization and lifestyles. London: 
Routledge. 

Rosengren, Karl Erik, Wenner, Lawrence A., & Palmgreen, Philip (Eds.). (1985). Media gratifications 
research: current perspectives: Sage Publications, Inc. 

Sandstig, Gabriella. (2010). Media influences and effects on experiences of uncertainty and fear in urban 
public spaces. Journal of US-China Public Administration, 7(12), 66-84.  

Sternvik, Josefine, & Weibull, Lennart. (2005). Svensk dagstidningsmarknad i ett förändringsperspektiv 
[The Swedish Newspaper Market in a Change Perspective]. In Annika Bergström, Ingela 
Wadbring & Lennart Weibull (Eds.), Nypressat. Göteborg: JMG, Göteborgs Universitet. 

Strömbäck, Jesper, Djerf-Pierre, Monika, & Shehata, Adam. (2012). The Dynamics of Political Interest and 
News Media Consumption: A Longitudinal Perspective. International Journal of Public Opinion 
Research First published online: June 19, 2012. doi: 10.1093/ijpor/eds018 

Strömbäck, Jesper, & Johansson, Bengt. (2007). Electoral Cycles and the Mobilizing Effects of Elections. A 
longitudinal study of the Swedish Case. Journal of Elections, Public Opinions and Parties, 17(1), 
79-99. doi: 10.1080/13689880601132570 

Sundén, Jenny, & Sveningsson, Malin. (2011). Gender and sexuality in online game cultures: Passionate 
play. New York: Routledge. 



Wadbring, Ingela, & Weibull, Lennart (Eds.). (2000). Tryckt: 20 kapitel om dagstidningar i början av 2000-
talet. Göteborg: Dagspresskollegiet Institutionen för journalistik och masskommunikation, 
Göteborgs Universitet. 

Weibull, Lennart. (1983). Tidningsläsning i Sverige. Tidningsinnehav Tidningsval Läsvanor [Newspaper 
readership in Sweden]. Stockholm: Publica. 

Weibull, Lennart. (1985). Structural Factors in Gratifications research. In Karl Erik Rosengren, Lawrence A. 
Wenner & Philip Palmgreen (Eds.), Media Gratifications Research. Current Perspectives. Beverly 
Hills-London-New Dehli Sage. 

Weibull, Lennart, & Asp, Kent. (1991). Svenska journalister : ett grupporträtt. Stockholm: Tiden. 

Weibull, Lennart, & Nilsson, Åsa. (2010). Four Decades of European Newspapers: Structure and Content. 
In Jostein Gripsrud & Lennart Weibull (Eds.), Media, markets & Public Spheres. European Media 
at the Crossroads. Bristol, UK/Chicago: Intellect Books. 

Westerståhl, Jörgen. (1983). Objective News Reporting. Communication Research, 10(3), 403-424. doi: 
10.1177/009365083010003007 

Westerståhl, Jörgen, & Rosengren, Karl Erik. (1983). A Research Tradition. Communication Research, 
10(3), 283-286. doi: 10.1177/009365083010003001 

Westlund, Oscar. (2010). New(s) functions for the mobile: a cross-cultural study. New Media & Society, 
12(1), 91-108. doi: 10.1177/1461444809355116 

Westlund, Oscar. (2012). Cross-media News Work - Sensemaking of the Mobile Media (R)evolution. 
Gothenburg: Department of journalism, media and communication, University of Gothenburg 
(doctoral thesis). 

Westlund, Oscar, & Färdigh, Mathias A. (2011). Displacing and Complementing Effects of News Sites on 
Newspapers 1998–2009. International Journal on Media Management, 13(3), 177-194. doi: 
10.1080/14241277.2011.595020 

Wiik, Jenny. (2010). Journalism in Transition. The professional identity of Swedish journalists. 
Gothenburg: Department of Journalism, Media and Communication, University of Gothenburg 
(doctoral thesis). 

Wikström, Patrik (2012). The Dynamics of Digital Multisided Media Markets: How Media Organisations 
Learn from the IT Industries how to Engage with an Active Audience. In John Hartley, Jean 
Burgess & Axel  Bruns (Eds.), A Companion to New Media Dynamics. Oxford: Blackwell. 

 

 


